


More than a business listing… 

• Google places is more than just an electronic yellow pages ad. 
You have the ability to write a description about your 
business, advertise special promotions, provide coupons, 
photos, videos and more! 

• Not only can you personalize your places page, but you can 
also use it to gather data about how many people are visiting 
and interacting with your page, when they are doing it and 
why.  

• Now that you’ve set up your places page, it’s time to use it to 
it’s fullest potential! 



Which business would you choose? 

or 
The comprehensive listing, complete 
with photos and customer reviews… 
 

…The bare listing that provides only an 
address and phone number. Who knows if 
this place is even still open?  

Make sure to think about what you would 
like to see as a customer and provide it on 
your own page.  



Complete your listing 
• This doesn’t just mean claiming your listing and providing a phone number. 

Make sure to provide as much information as possible. This means you should 
add your web address, business hours, and a description of your company for 
starters– you can also include payment types you accept, videos, and more. 
 

• Make sure that your business name, physical address and phone number are 
correct. Simple, yet essential.  
 

• Upload photos of your storefront, showroom, even include a photo of the truck 
or van you just had wrapped. Photos draw people in, and your customers should 
recognize your business.  
 

• Add categories to your listing. You will want to choose at least one from the list 
that Google provides for you, but don’t be scared to add your own as well– 
these categories help customers to find you! 
 

• Remember, this page is the first impression for your 
potential customers– you don’t want it to be their last! 

  

 

 

 

 

 

 



Spread the word! 

• Encourage new customers to go online and review your 
business on Google places. This will enhance your listing and 
positive reviews will appeal to potential customers.  
 

 • Add a line to your business card 
referring customers to your places 
page or mention it in Thank-You 
cards sent to customers after a new 
install.  
• A simple call to action can be very effective 

“Like us? Say so on Google places!” 
 • You want people to visit and interact with your places page. As 

your page gets more traffic, it will start to appear closer to the top 
of search results! 

 



Interact with your customers 
• Once you have established your Google places page, make sure to keep an eye on it. 

You will start to receive customer reviews and star ratings which will affect your listing’s 
ranking and the opinions of potential new customers.  

• From time to time, even the best 
retailers have unhappy customers. If 
you come across a negative review on 
your places page you can’t remove it, 
but you can write a response.  

• You have the ability to respond to user reviews posted directly on your Google places page 
by clicking the “Respond publicly as owner” link (this does not apply to reviews generated 
from other websites). Remember to follow these basic guidelines when responding: 
• Don’t attack users who have left a negative review. Be courteous in your responses-- 

an unkind response to any review turns off potential customers.  
• Remember to respond to the positive reviews as well, a simple Thank You can go a 

long way. It isn’t necessary to respond to every review, but it’s polite if the customer 
says something especially nice about your business.  

• Is the customer raising valid concerns? Let them know that you are working to correct 
the issue and thank them for bringing it to your attention.  

• Find more tips for responding to user reviews on Google’s Help Resources page.  
 

http://support.google.com/places/bin/answer.py?hl=en&answer=184271&topic=1656749&ctx=topic


Monitor your page’s traffic 
• From the Dashboard, you can monitor 

the activity on your places page. Just 
go to Google.com/local/add  and login. 
 

• This page contains charts of the 
activity on your page. It tells you how 
many times users saw your listing in 
Google search results and how users 
interact with your page. You can 
change the time period at the top of 
the page if you want to monitor trends 
over a given time period, so the charts 
can be as specific as you choose.  
 

• Does your page see a spike in visitors 
on the weekends? Does it drop in the 
middle of the week? See if there’s 
higher traffic when you place an ad in 
the newspaper or participate in a local 
event--use these results to figure out 
what works for you and what doesn’t! 

google.com/local/add


What brings them in? 
• Beneath the activity charts and totals 

on the Dashboard page, you can see 
the most popular search queries that 
returned your page as a result. 

• You can also see where your 
customers are coming from with a list 
of where driving directions requests 
came from.  
 

• On the top-right of the page, you can 
“Share an update on your place page.” 
This is a great spot to advertise the latest 
promotions from DISH Network or to tell 
your customers to come visit your booth 
at a local event this weekend! These are 
short 160 character updates that expire 
after 30 days, so make sure to keep 
updating your customers! 



Tips and tricks 
Creating a really great place page is part art and part science. Here are a few 
tips and tricks to help you improve your listing: 
1. Use standard categories: these are the categories that Google provides. You can create your 

own as well, but using these “standard” categories helps your page to rank higher in Google 
searches.  

2. Don’t add keywords that don’t pertain to your listing: Your page will be ranked lower if the 
Google system thinks you are attempting to deceive people into visiting your page. For 
example: You list a product in competition with the one you sell in order to draw customers 
interested in the competitor. Also, make sure not to add keywords to your business name if 
they aren’t actually part of your business name. Listing your business as Joe’s TV DISH 
Network when your business name is actually Joe’s TV will lower your ranking.  

3. Develop a strong web presence: The more places your business shows up online, the 
better. Link your website to your places page, build a Facebook page, Twitter, or blog and 
list your business in other directories. Having your business listed in multiple directories 
boosts your ranking on Google places.  

– It’s also a good idea to have multiple listings because a Google places page will not be in results 
returned from other search engines like Yahoo! or Bing. Try Yahoo! Local, Yellowpages.com and 
Angie’s list.  

4. Visit the places help page: The help page has tons of information to teach you about 
Google places and assist you if you run into problems.  

 

http://support.google.com/places/?hl=en-US&rd=1

